nsANHABNITNIRILLLTINAUAUTLNTULUEENLNYRIMNS

A study of collaborative filtering for menu recommendations
N397904 UYUAS Waztfiaumansanse ms. taniy Sgniayayl
UNARER
‘luﬂw-gﬁuzﬁmwnmmiﬁmﬁa;uua‘wmg?ﬁ@%ﬁummimmaiﬁgﬂ?zﬂ@um?ﬁmﬁm?ﬁuﬁq uazdiuna

gnslunismiinisaana nstendayanisdedaluabnundinsnziidas Ihansnsauusdniuyas Wiugn A 18

a

[ '

ati19gniuarasiuANARINIg lunisAneafatlfsousnaAdsiefuiaasiuem st dun
afauarimwsrILLUY Muuuenzyrrauariiiennzyrna Tagldain1snsessan (Collaborative Filtering)
= \ v ° o A oy a a aa A aa \
HANTIANEINLAN NNFAFINITLLLUAIULLIRN ZYAAR SANasNNN Iise@nEnnangamedanisnsassonlng
Warsa g ldiunan (User-Based Collaborative Filtering) Ing/ldinatia K-Nearest Neighbors #azn13451495 11

o o o

o \ A ' A e = o Py )
LUSUN LLUUVLN RWIZLAAN LNAUTALNPRIUITNN AITHANNUTNN Eﬂ,u@@l’ﬂﬂﬂmﬂq ni Imﬂh“}ﬁﬂﬂiﬂi@\‘lmuimﬂ

%

a9t AwAN (Item-Based Collaborative Filtering) Aaeimaiia Cosine Similarity WLANAMNYBNMNSNHAMNNANAUE

a « a o

fugengn Ao 9T1GautanouLlF AT LAY Sushi Set naa1nN19348TuATal arunsnidunuanisdos i

gusznaunisinldiansanlunisdnianssndauainnisaana s iu nednldsiudulinseiuaausesnisues

'y A = 'y v v
anA LW@@Q@@F’]Q’]N@HELQQNW’]LL@zﬂi‘z[ﬂuﬂ'ﬂﬂﬂJ’]ﬂiﬂ
AdATY : sruLLus, nsARnsassan, Annsasdld, Annsasdras
Abstract

The intense competition in the restaurant business has resulted in operators having to adjust marketing
strategies. The analysis of past purchases allows us to quickly and precisely to recommend menus to customers
that meet their needs. In this study, data from a Japanese restaurant were collected, to create and develop a
recommendation system both individual and non-personal by using a common filtering method. (Collaborative
Filtering). Creating a personalized recommendation system The best performing algorithm is a user-based
collaborative filtering approach, using the K-Nearest Neighbors technique and creating a personalized
recommendation system. A non-personalized by Item based collaborative filtering, using the Cosine Similarity
technique, it was found that the menu pairs with the highest correlation is burn nigiri salmon sushi set and sushi
set. The results of this research Can be a guideline to help entrepreneurs to consider in marketing strategies,

such as organizing promotions to meet customer needs to attract customers' attention and drive sales.
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