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ABSTRACT
Title Factors Influencing To Be Video Games Early Adopter
Author Mathus Khamchinda
Degree Master of Science (Information Technology Management)
Advisor Assistant Professor Dr. Sutep Tongngam

Year 2020

The objective of this independent study is to study Factors Influencing To Be Video Games Early Adopter. The results
of the study to know reasons why people need to be Video Games Early Adopter . This research is Quantitative research

The sample consisted of 355 internet users in Thailand. The researcher used an online questionnaire as a tool for data
collection. The statistics used for data analysis were descriptive statistics. The statistics that test the hypothesis are path
analysis to find the relationship arising from the influence transmitted by the mediator variable. It also analyzes the direct
and indirect influence of variables on the to be video games early adopter.

The study found that the factor that most influence to be video games early adopter’s Emotional Values and Loyalty

with the statistically significant level of 0.05

Keyword: Video Games, Early Adopter, Emotional Values, Loyalty
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