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ABSTRACT

Title Factors Influencing the Intention to Purchase Smart home Devices in Generation Y.

Author Moragot Camta

Degree Master of Science (Information Technology Management)

Advisor Assistant Professor Dr. Sutep Tongngam

Year 2020

The objective of this independent study is to study the factors influencing the intention to purchase smart
home devices in generation Y. Results from this study 1. Plan to adjust entrepreneurs to support the expansion of
future smart home trends in Thailand. 2. Understand the needs of key customers to support increased purchases and
to bring in factors that influence smart home devices purchase intentions to further develop marketing strategies. This
research is Quantitative research.

The sample consisted of 400 internet users in Thailand. The researcher used an online questionnaire as a tool
for data collection. The statistics used for data analysis were descriptive statistics. The statistics that test the hypothesis
are path analysis to find the relationship arising from the influence transmitted by the mediator variable. It also

analyzes the direct and indirect influence of variables on the purchase intention of smart home devices.

Research findings were as follows the factor that most influenced the perception of a positive value was the
perceived enjoyment of 0.286 followed by the perceived compatibility of 0.280 and the perceived usefulness equal to
0.192 respectively. While the factors that have the most negative influence on perceived value are the perceived fee
0f 0.086 and the perceived technicality was 0.048. Implies that the five factors contribute to the perceived value. When

the user perceives the value it will create an intention to purchase a smart home device accordingly.

Keyword: Smart home Device, Generation Y, Smart home, Intention to purchase
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