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Content Analysis on Facebook Advertising: A Case Study of Daily Product Fanpage in Thailand
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Abstract

This study aimed to analyze the content presented on Facebook advertising to analyze the factors
affecting the effectiveness of advertising, and consider the issues of factors that affect advertising efficiency in
two topics: 1) Advertising Setting that includes Target Audience, Ad Bid, Ad Budget, Ad Placement, Ad Objective,
and 2) Content Advertising that includes Type of Information, Caption, Image. In this study, the focus was on
the engagement objective of advertising. The data set included 205 data items. We created a model using
Random Forest Regression technique to find essential variables. The result was the highest accuracy at
cumulative feature importance of 74%, reducing the number of independent variables from 295 to 56 at a
model accuracy of 90% training data setand 719% testing data set. The analysis results were then used to create
ad content and publish it on Facebook's advertising system to validate the model's accuracy. When looking at
the cost per engagement (CPE) results, the ad content was effective. The average CPE is 6% lower than the
average CPE in the past, and when compared to the market average in 2020, it can be 55 - 61 percent cheaper.
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